
2026 Cookie Program 
Volunteer Training



Girl Scout Promise

On My honor, I will try:

To Serve God and my country,

To help people at all times,

And to live by the Girl Scout Law.



Girl Scout Law

I will do my best to be
Honest and Fair,
Friendly and helpful,
Considerate and caring,
Courageous and strong, and
Responsible for what I say and do.

And to
Respect myself and others,
Respect authority,
Use resources wisely,
Make the world a better place, and
Be a sister to every Girl Scout.



Welcome!

Diane Flanagan, CEO

Courtney Cavatoni, Board Chair

Aggie Reyes, VP or Program

GSESC Staff

Volunteers
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$5.00 cookie box (still one of lowest in country)
• $.95 troop profit 
• $.25 girl rewards
• decrease in some levels
• troops will not receive profit for the 1st 50 packages sold 

($47.50 per girl) by girls, girls will receive a $65 membership 
plus patch

Between 2019-2025, GSESC has spent an additional $.77 per box 
on girl rewards, excess inventory, increase cost of cookies, girl & 
troop credit card fees via Digital Cookie, girl & troop debt, SU 
bonus

©2021 Girl Scouts of the USA. All Rights Reserved.  Not for public distribution.

Let’s discuss



Training Agenda

• About ABC Bakers

• About Maker’s Pride

• Your ABC Bakery Locations

• The Journey of a Girl Scout Cookie

• ABC’s Cookie Distribution Network

• 2026 Cookie Lineup

• New for 2026

• 2026 Theme and Mascot

• Smart Cookies Platform Overview

• Volunteer Online Resources

• Your Maker’s Pride-ABC Team

• Volunteer Smart Cookies Help Desk

• 2026 Council Cookie Program Specifics



The GSESC View

Formally know as the program loop email, the 

GSESC View will be a bi-weekly email with a 

view of GSESC events, trainings, resources and 

more!

This will be sent out to Volunteers, Parents, 

and Supporters of GSESC who sign up using 

this link:

bit.ly/gsescviewsignup

Coming soon…Teen View!
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Email form to Deborah 

ASAP first come, first 
serve

Council has limited 
supply left



Look for email from Ashley after training!



Cookie Envelope - 1 per Troop
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Please complete form, new sections to read and fill

Troop Cookie Manager Position Form 1 per Troop (2 max)
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• All Troop funds must be deposited in the Troop account.
• All Troop expenses are to be paid out of the Troop checking account.

• Troops should never keep an internal spreadsheet on girls Fall or Cookie profits as part of their 

checking account. Money earned is Troop money and never retained by individual girls.

• It is never appropriate to borrow money from the Troop checking account.
• All Troops must have their own account, it is not appropriate for two or more Troops to have the 

same checking account. Multi grade level Troops have one checking account.

• GSESC will charge a fee for bounced checks.

• It is the responsibility of the Primary Troop Leaders to keep the Troop 
account in good standing and not incur Troop debt. Troops with Troop debt 
may not participate in Product Sales.

• I understand that I will need to verify rewards to the council for girls that sell 1300+ packages

• I understand that my troop will not receive profit for the 1st 50 packages sold ($47.50) per girl. The girl will 

receive a $65 2026-2027 Girl Scout Membership and a patch.

• THE PRIMARY TROOP LEADER IS ULTIMATELY RESPONSIBLE AND 
ACCOUNTABLE FOR TROOP FUNDS, until transfers are done in Smart 
Cookies.



ACH Form *unless participated in 2025 Fall Product Program
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EMAIL FORMS TO DEBORAH PAISLEY FOR 
ACCESS

DEBORAHPAISLEY@GIRLSCOUTSESC.ORG
843.300.0263



Cookie Order Form

1 per girl
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Mini order card *online only*
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Rewards Insert 1 per girl
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Receipt Books 4 per troop and 

Money Envelope 1 per girl (upon availability)
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Parent Permission 1 per girl

Please remind parents:

*They are financially responsible for 

every package they sign for

*Parents should be requesting 

receipts for all transactions

*If delinquent, rewards will be 

forfeited and only current sea is given 

once cleared

*Once choices are made, rewards 

cannot be changed

*Troop will not receive profit for the 

1st 50 packages sold ($47.50) per girl. 

The girl will receive a $65 2026-2027 

Girl Scout Membership and a patch.

19



CFAC 1 per Troop and Raffle Tickets 1 per Troop
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Cookie Shop Merchandise

See Courtney to purchase these items and more!
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ABC Leads with Experience and Innovation

An officially licensed Girl Scout Cookie 
Baker since 1937, ABC Bakers is the 

oldest and most experienced Baker -
with 88 years serving Girl Scouts!

We have led in innovation:
First ecommerce site and mobile app,
First fat free, vitamin fortified, allergen 

free and gluten free cookies



Council Partnership Growth has helped Stabilize Supply
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Your Maker’s Pride-ABC Team

•Digital Experience 

•Volunteer Help Desk

•IBM Partnership

•Marketing, Rewards and Fulfillment

•Distribution and Supply Chain

•Customer Service

•Dedicated Territory Managers

•Dedicated Leadership Team



The amazing journey of a Girl Scout Cookie



Where do we get our cookie power?



ABC is the delivery expert for Girl Scouts – Distribution Centers



We manage 100+ local warehouses to best serve our council partners



Your ABC 2026 Season Cookie Lineup

Our current line-up features harmonized flavors and 

simple names that make selling easy for Girl Scouts



Four of our nine 

varieties are made with 

vegan ingredients



No changes in size or quantity
in over a decade!
ONLY ABC council still at 
$5.00 for core cookies
GF $6.00



Only $5.00



2026 Seasonal Flyers  



Volunteer Helpdesk for Smart Cookies Support 

ABC staffs a technical support team for volunteers in need of Smart Cookies technology 
assistance. Live agents are trained with a detailed profile of your Council’s unique cookie 
program. Email inquiries are also an available option.

Navigate to https://abcsmartcookies.com/help/ for phone and email inquiry details 

9am-Midnight EST 7days a week on helpline

https://abcsmartcookies.com/help/


ABC Volunteer Online Resources

Online 
Resource 
Name:

What you will find: Where to find it:

Volunteer Flickr Art 
Gallery

Complete gallery of seasonal theme and mascot 
images, clip art, and selling tools 

https://www.flickr.com/photos/abcbakersvolunteergallery/albums/

Smart Cookies 
Inventory 
Management 
System

Online order management system for volunteer 
users, also includes cookie program resources like the 
goal chart, rally guide, allergen flyer, idea starters and 
standard cookie forms. Cookie variety nutritional 
details and recipes also live here.  

www.abcsmartcookies.com for the login page  

www.abcsmartcookies.com/resources

www.abcsmartcookies.com/cookies

ABC Volunteer 
Technology Help 
Desk 

Phone and email details on how to reach ABC’s 
volunteer help desk with questions about the Smart 
Cookies inventory management system

www.abcsmartcookies.com/help/

ABC Bakers YouTube 
Channel

Library of video tutorials on how to use Smart 
Cookies to manage your cookie program

https://www.youtube.com/user/ABCCouncils, or simply click the 
YouTube icon located at the top right of any www.abcsmartcookies.com
webpage 

ABC Social Media 
Pages

ABC’s Facebook and Instagram pages https://www.facebook.com/LemonadesCookie/
https://www.facebook.com/abcbakers/
https://www.instagram.com/lemonadescookie/
or simply click the Facebook or Instagram icons located at the top right 
of any www.abcsmartcookies.com webpage 

https://www.flickr.com/photos/abcbakersvolunteergallery/albums/
http://www.abcsmartcookies.com/resources
http://www.abcsmartcookies.com/resources
http://www.abcsmartcookies.com/cookies
http://www.abcsmartcookies.com/help/
https://www.youtube.com/user/ABCCouncils
http://www.abcsmartcookies.com/
https://www.facebook.com/LemonadesCookie/
https://www.facebook.com/abcbakers/
https://www.instagram.com/lemonadescookie/
http://www.abcsmartcookies.com/


Have fun at your next 
troop meeting with 
these fun activities!



Smart Cookies: abcsmartcookies.com
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Online resources are always available to volunteers, through the Resource Tab, from 
the login page at abcsmartcookies.com. Login credentials are not required.



2026 Cookie Program Theme and Mascot
The Black Footed Ferret is ready to be your new BFF!

Large Plush Black Footed Ferret name is Shirley after Shirley Valley in Wyoming
Small Plush Black Footed Ferret name is Dolly

The Girl Scout Cookie sale has endless possibilities for Girl Scouts to continue building on the five skills, let’s make it fun 

together and support these brave and fierce Girl Scouts!

All 2026 seasonal assets are available for volunteers on ABC’s Volunteer Flickr Art Gallery

https://www.flickr.com/photos/abcbakersvolunteergallery/albums/


Shirley Basin, Wyoming, is the first and primary 
reintroduction site for black-footed ferrets, with 
populations established through captive breeding 
efforts that began in 1991. The population is 
monitored through surveys, and its recovery is 
supported by partnerships with landowners, though 
disease remains a significant threat to the ferrets' 
long-term survival.



Sample Clip Art

All 2026 seasonal assets are available for volunteers on ABC’s Volunteer Flickr Art Gallery

https://www.flickr.com/photos/abcbakersvolunteergallery/albums/


The purpose of the Girl Scout Cookie Program 

…it’s about more than just selling cookies. 

Girl Scouts learn how to set goals and create 

a plan to reach them.

Girl Scouts learn to make decisions on their 
own and as a team.

Girl Scouts learn how to create a budget and 
handle money.

Girl Scouts find their voice and build confidence 
through customer interactions.

Girl Scouts learn to act ethically, both in business 
and in life.



Door Hanger for leave behind sales opportunities 

Can be found under Selling Tools 
within ABC’s Volunteer Flickr Art 

Gallery

https://www.flickr.com/photos/abcbakersvolunteergallery/albums/




SU Percentages
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ServiceUnitDesc SU Name #1 Seller #2 Seller #3 Seller

SU 631 Total South Beaufort Thin Mints Caramel Delights PB Patties

SU 634 Total Chesterfield Caramel Delights PB Patties PB Sandwiches

SU 635 Total Marlboro Trefoils Caramel Delights PB Sandwiches

SU 636 Total North Beaufort Thin Mints Caramel Delights PB Sandwiches

SU 637 Total Colleton Thin Mints Caramel Delights PB Patties

SU 638 Total West Horry Thin Mints Caramel Delights PB Patties

SU 639 Total South Strand Thin Mints Caramel Delights PB Patties

SU 640 Total Myrtle Beach Thin Mints Caramel Delights PB Patties

SU 641 Total North Horry Thin Mints Caramel Delights PB Patties

SU 642 Total Dillon PB Patties Caramel Delights Trefoils

SU 643 Total Orangeburg PB Sandwiches Trefoils Caramel Delights

SU 644 Total Clarendon Caramel Delights Trefoils Thin Mints

SU 645 Total Marion Trefoils Caramel Delights Lemonades/PB Sandwiches

SU 646 Total Florence/Timmonsville Caramel Delights Trefoils Thin Mints

SU 649 Total Georgetown Caramel Delights Thin Mints Trefoils

SU 650 Total East Cooper Thin Mints Caramel Delights PB Patties

SU 651 Total Lee/Hartsville Caramel Delights PB Patties Thin Mints

SU 652 Total Darlington/Lamar Trefoils Caramel Delights PB Sandwiches

SU 655 Total Lake City Caramel Delights Trefoils PB Sandwiches

SU 657 Total Charleston Peninsula Thin Mints Caramel Delights Trefoils

SU 658 Total West Ashley Thin Mints Caramel Delights PB Patties

SU 660 Total Greater Dorchester Thin Mints Caramel Delights PB Patties

SU 662 Total Greater Berkeley Thin Mints Caramel Delights PB Patties











Ashley will 

record a demo

with FAQ’s

for Digital Cookies. 

Will be uploaded 

after in person 

trainings



2025 National Per Girl Averages

Southern Nevada

ABC Baker/Traditional Sale

450 PGA

74.2% girl participation rate

LY #5



2025 National Per Girl Averages

Desert Southwest

ABC Baker/Direct Sale

471 PGA

64.8% girl participation rate

LY #4



2025 National Per Girl Averages

San Gorgonio

ABC Baker/Direct Sale

484 PGA

77% girl participation rate

LY #3



2025 National Per Girl Averages

Southern Arizona

LBB Baker/Direct Sale

490 PGA

50.6% girl participation rate

LY #2









2025 National Per Girl Averages

Eastern South Carolina

ABC Baker/Direct Sale

659 PGA

83.8% girl participation rate

4 YEARS at #1!!!



GSESC Numbers

2024 GSESC PGA 676
2025 GSESC PGA 659
-17 over last year

2024 # of cases sold 120,240
or 1,445,880

2025 # of cases sold 108,450
or 1,301,400 



Council Proceeds Structure

Troops receive $.95 per package

Service Unit – Service Units receive $.01 per package sold by girls in 

their Service Unit, does not include delinquent packages.

*funds stay in the SU in which they were earned*



Speaking of troop money, what are some ways to spend it?

• Participate in council sponsored events

• Take your troop camping

• Participate in a SU sponsored event *Buy uniforms

• Take a troop trip *What other examples do you have?

• Take action projects *MANY council events coming up: grab flyers!

• Travel/Destinations

• Membership/Sponsor a girl

• Higher Award projects



Banking and Finances

• All troops participating must turn in Troop Cookie Manager Position Form and ACH

• Troops must deposit all money into troop account regularly and keep receipts for all transactions

• Any NSF checks need to be submitted to Jackie at jackiejackson@girlscoutsesc.org

• Discrepancy reports need to be submitted to Jackie by noon no later than 3/29/26

ACH Dates 

• 1st ACH 35% of initial order and 1st week of planned orders 2/13/26

• 2nd ACH 35% of 2nd week of planned orders 3/13/26

• Final ACH remaining balance 4/3/26 *will include manual adjustments of 50 1st packages

mailto:jackiejackson@girlscoutsesc.org


Reminders:

*Council will no longer take on troop 
delinquencies

*Council will help collect money from 
parents 

*Council deductible has increased  per 
claim

*Please be more cautious when giving 
cookies to parents

*Receipts and Parent Permission Form 
MUST accompany Discrepancy Form, 
also make sure parents are aware this 
form is being turned in to Council



Cookie Debt Collection Procedures

1) Debt worked by Product Program Dept. through phone calls and 
emails.

2) Remaining debt turned over to Volunteer Management Dept. to send 
letter removing troop leadership.

3) Remaining debt turned over to Finance Dept. to mail two collection 
letters by Certified Mail.

4) Police Report filed for theft of troop remaining debt.



GSESC Cookie Program

Online Starts 12/6

In Person Sale Starts  1/17

Sale Ends 3/15





2026 GSESC Cookie Rewards

New:

50+ 2026/2027 GS Membership

575+ The Great Cookie Experiment Bash –

Girl Hands on Slime Experience

Charleston 4/4

Myrtle Beach 4/11



1300+ Glam Cookie Spa
5/16 Myrtle Beach
5/30 Charleston
- Glam carpet runway entrance with paparazzi barriers
- Customized robes for each guest
- Choice of mini-mani OR mini-pedi
- Kid-friendly facial (mask, eye gel, mist)
- Hand and foot massages
- Glam make-up bar (eyeshadow, blush, lip gloss with disposables)
- Diamond facial art stickers
- Karaoke disco party + Bling & Swing
- Fashion show runway for parents
- Photo shoot props with digital gallery
- 2 TVs (inside + outside with music/movies/gaming)
- LED light show
- Mini candy bar, cupcakes, popcorn, glam-onade drinks
- Cotton Candy Machine
- Swag bags for all girls with spa essentials
- Girl Chat empowerment moment
-Glam Money Machine 



1300+ 

1 week at Sandy Ridge

Or
1 week at Council Day Camp/Cadette-Ambassador 
Recreational Challenge

Or
Lifetime Membership for Graduating Seniors ONLY

Or 
Current Sea



Day Camps all different, all fun 9am-4pm

Lunch and snacks included
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• Charleston 6/8-6/12: Movie Theatre, Pottery Painting & Canvas Painting, 
Whirling Waters, Fun Day and more

• Florence 6/8-6/12: Neptune Island Waterpark, Sandy Ridge, Lynches River or 
Timrod Park, Olio’s, Sky Zone, Movie Theatre, Bowling, Skating or Escape room

• Myrtle Beach 6/15-6/19:Myrtle Waves, Fun Warehouse or Stars and Strikes, 
Big Air, Ripleys Aquarium or Wonder Works, Pop Stroke, Wax Museum, 
Brookgreen Gardens

• Beaufort 6/29-7/3: The Zone, Pinsperation and Fun Zone in Pooler, GA and 
much more in planning stages

• Orangeburg 7/7-7/11: Roller Skating, Eudora Farms and more, will need to 
travel as well. Planning in the works!

• NEW! Cadette - Ambassador Recreational Challenge (Cadette-Ambassador) 4 
days of challenging activities. 3/28- Peachtree Rock Loop (Lexington), 4/18-
Kayak (Charleston), 5/9 Ziplining (Charleston), 5/16-5/17 Beach overnight



2026 GSESC Cookie Rewards

New:

2000+ Loungefly or Digital Camera

2500+ Lego set or Bogg Bag w/Stanley cup

3200+ Carnival Cruise or Switch 2 or 1 week at Camp

5000+ Pick 2:

*1 day at Disneyworld or Universal Studios

*Custom luggage

*Electric guitar



2026 GSESC Cookie Rewards

Please make sure parents 

read important information 

and reward details

Reminder: Leaders will be 

sent a jot form to confirm 

parents are paid in full at 

1300+ level
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*Can be used for any council, SU events
*Membership
*GSESC Shop
*GSUSA Shop
*ANY troop event/trip
*EF Tours
*Day/Resident Camps
*Can be chosen at every level
*Any GS programmatic item

*New! If leader is submitting for all girls in troop, a 
form with acknowledgement/signature from girl and 
parent will be needed as well (form coming soon)

***Expires December 15th***

Current-Sea
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3200+ Carnival Cruise June 22-28

*Contact Danielle for pricing
6 day

Cruise

Out of Tampa to:
Isla Tropicale, Roatan

Belize
Cozumel



Booth Sales Start January 23

Cookie
Booths!



Only Staff, Product Sales Committee or Service Unit Cookie chairs can approach businesses for booths, unless 

you are asked 

Any adult supervising a booth must be a current registered Girl Scout

All girls in the troop MUST be offered the opportunity to participate

If you need to cancel a booth, you must do so at least 48 hours in advance in smartcookies, this gives other troops 

an opportunity to sign up for the time slot

No illegal roadside booths

Prepare your troop for booth (weather, supplies, etc.)

• The council and volunteers are encouraged to use their best judgment in setting up cookie booths in locations 

that will be open, accessible, and safe for all girls and potential customers

• Certain locations may be inappropriate for young girls based on the standards of your local community, may 

negatively impact the cookie program experience for girls, and/or may negatively impact our brand in your 

community

• For additional clarity, girls should not sell in or in front of establishments that they themselves cannot legally 

patronize

***Reminder: If a troop arrives 30 minutes or more late to a booth, they

forfeit that booth and another troop can take over that time slot***

Cookie Booths





• 1st Troop check in with manager and asks manager where they would like you to set up

• Remember your girls are watching, and so is your community

• Please stay out of customers way

• Make sure you view any notes by store manager, if any

• Last troop of the day should check out for the day to inform manager that Girl Scouts 
are done for the day and say thank you.

What to do when you arrive?
and leave booth?



• It was decided that premium booths for GSESC are Walmarts, 
and Neighborhood Walmarts. The decision is that TWO are 
permitted to be chosen by troops in the first and second 
round of cookie booth selections

• Cookie Booth Round 1 January 10-12 starting at 7pm troops 
can select 5 booths in THEIR service unit. Plus 1 Sams slot in 
your city/community

• Cookie Booth Round 2 January 13th 7pm troops have 24 hours 
to make select 5 booths in THEIR service unit. Plus 1 Sams slot 
in your city/community

• Cookie Booth Round 3 January 17th 7pm, the booths will 
remain open until the end of the sale and troops can select as 
MANY booths as they desire in ANY location in our council

Cookie Booths will be the same for all of 
GSESC for consistency

New! After round 2 if a Walmart is 
uploaded, troops in that SU will be 

notified and they will have 48 hours to 
select 2 booths before it is open to 

everyone else!



Thank you to all the amazing volunteers that make this 
a great resource for GSESC troops!
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Make sure to sign up!



Get yours from

Deborah!



Troop Initial Orders Due Dec 10
SU Initial Orders Deadline Dec 12

For a Troop delivery troops must order 700+ cases, no 
combining with other troops

Warehouse will deliver these between Jan 5-17, please 
be patient

We will ask warehouse to give a day window, not a 2 
hour window and ask for more communication



Initial Order Deliveries January 5th - 17th
*No in person or order card sales prior to Jan 17th*

• Have your vehicles empty and ready to be loaded. If you are using more than one vehicle, 
the largest vehicle will be loaded first. If in doubt, bring another vehicle.

• Please try to arrive to delivery site as close to your time as possible 

• Troops that pick up at Warehouse will select their cookie pick up time via smart cookies 
(instructions on how to do that to follow)

• Avoid bringing children for the safety of everyone

• Must bring another adult as the “counter” for the cookies

• Once your vehicle has been loaded and you have signed for your cookies, you are 
responsible for them. Please note discrepancies BEFORE signing and leaving



You can just sign your 
order and hand to 
Council, and we will place 
your initial order for you!





Cookie Cupboard Drops

Troops will place a ‘Planned Order’ to receive cookies, 
troops cannot show up and expect cookies

Planned orders will be due by 11:59 pm every 
Saturday so warehouse and council can plan 
accordingly and secure cookies for the week



Cookie Cupboards

*initial delivery only*
Read’s Moving Systems of South Carolina
1072 Drop Off Drive
Summerville, SC 29483

• Council cupboard at council office will be open Tuesdays from 10am-5pm and Thursdays 
from 10am-7pm

• Florence cupboard will be open Tuesday and Thursday 10am-5pm

• Myrtle Beach cupboard @ Waccamaw Mall 3071 Waccamaw Blvd Myrtle Beach 
Wednesday and Friday 10am-5pm 

• Orangeburg cupboard will work like last year, council will communicate delivery dates with 
new SUCM

• Beaufort cupboard will be run by Council, council will communicate delivery dates with 
troops

• Hilton Head cupboard will work with Amanda, Manny and Pat to get cookies



Social Media



Girls may use the Internet to share their Cookie Program 

sales links, stories and learnings with the following guidelines:   

• The Girl Scout Cookie Program is a girl-led program and online marketing and sales 

efforts should always be led by a girl while also being supervised by her parents or guardians.

• Girls engaging in online sales and marketing must review and apply the Digital Marketing Tips for 

Cookie Entrepreneurs and Their Families.

• Girls, volunteers and parents must review and adhere to the Girl Scout Internet Safety Pledge, the 

Digital Cookie Pledge, the Supplemental Safety Tips for Online Marketing, and Girl Scouts’ Safety 

Activity Checkpoints for Computer and Internet Use and Cookie and Product Sales (with the exception 

that they may share beyond friends and family).

• Sales links should never be posted to online resale sites (eBay, Facebook Marketplace, Facebook Swap 

etc.).

• Be aware post on Facebook containing the use of a dollar sign ($) may automatically move the post to 

Facebook Marketplace.  To prevent this from occurring you must disable the automated function.   

• Social media ads should not be purchased or donated to promote sales links.  

• Girls should consider truncating or removing their last name when using social media sites to protect 

their identity.

93

https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/Digital%20Marketing%20Tips%20for%20Cookie%20Entrepreneurs%20and%20Families.pdf
https://www.girlscouts.org/en/help/help/internet-safety-pledge.html
https://www.girlscouts.org/en/help/help/digital-cookie---girl-scout-digital-cookie-pledge.html
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/Supplemental%20Safety%20Tips%20for%20Online%20Marketing.pdf
https://girlscoutsconnect.sharepoint.com/sites/RiskandSafety/Shared%20Documents/Forms/AllItems.aspx?RootFolder=/sites/RiskandSafety/Shared%20Documents/Safety%20Activity%20Checkpoints&FolderCTID=0x0120008A5349BD31B5A9468922B27B510001C2


Girls may use the Internet to share their Cookie Program 

sales links, stories and learnings with the following guidelines:   

• Must adhere to all terms and conditions on Digital Cookie and Smart Cookie platforms.  

For copies of terms and conditions please contact GSUSA, ABC or M2 as needed.

• GSUSA reserves the right to remove or disable the link for any reason including violation of 

guidance, inventory fulfillment issues, safety issues, or if sales and marketing activity goes viral 

and otherwise creates unanticipated disruption. 

• Parents, girls, and volunteers should contact and collaborate with their councils and GSUSA in advance 

on any national news media opportunities tied to girls online marketing and sales efforts.  
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• Girls may use social media to closed community groups they belong to

• Personal shop pages

• Food trucks can post on behalf of your troop 

• Parent/Guardian must supervise at all times

• Girls MUST be involved 



Where do troops go to get help?

• ABC Smart Cookies Help Center

• This powerpoint (will be uploaded after all in person trainings)

• Your Service Unit Cookie Chair, the council will direct all emails from leaders back 
to SUCC’s for assistance, they will contact council if they do not know how to 
assist you

• Deborah Paisley: Questions and forms

• Courtney Hall and Crystal Osborne back up to Deborah

• Ashley Barefield: Booths and reports, questions about Digital Cookies

• Danielle Sykes: Florence and Myrtle Beach cookies



Questions?


